NOW AVAILABLE

MEDIA OWNERSHIP AND DEMOCRACY 

IN THE DIGITAL INFORMATION AGE

Palo Alto, California, November 3, 2002 – The Center for Internet and Society at Stanford Law School (CIS, http://cyberlaw.stanford.edu/) announces the release of Dr. Mark Cooper’s new book titled: Media Ownership and Democracy in the Digital Information Age: Promoting Diversity with First Amendment Principles and Market Structure Analysis.  

“The future of America’s media is up for grabs.  Who will control it and for what purposes?  With laser-like focus, Mark Cooper analyzes the growing threat to media democracy.  Anyone interested in the future of the nation’s media ought to read this illuminating book,” FCC Commissioner, the Honorable Michael J. Copps commented.

Dr. Cooper’s comprehensive analysis of media ownership in America at the start of the 21st century combines a detailed review of First Amendment jurisprudence with rigorous economic analysis to demonstrate the continuing need for structural limits on media ownership to promote democratic discourse in America.  Based on the analysis, it presents a thorough critique of the FCC proposals to virtually eliminate all limits on media ownership.

As Director of Research at the Consumer Federation of America, Dr. Cooper has been a leading participant in the debate over the Federal Communications Commission’s (FCC) rewrite of the media ownership rules.  He has authored extensive comments for citizen interveners in Commission rulemakings, participated in the FCC’s Roundtable on media ownership and recently testified at the Senate Commerce Committee Hearings on the Economics of Media Ownership Chaired by Senator McCain.

“I am particularly pleased that CIS published this book,” Cooper, a CIS Fellow who holds a Ph.D. from Yale University, said, “because it supports one of the essential missions of the CIS – to improve both technology and law, encouraging decision makers to design both as a means to foster democratic values.”

The book is available for electronic download at no charge under a Creative Commons License* at http://cyberlaw.stanford.edu/blogs/cooper/archives/mediabooke.pdf
Paper copies can be purchased at Amazon.com.

Cooper’s 2002 book – Cable Mergers and Monopolies: Market Power in Digital Media and Communications Networks – is also now available under a Creative Commons license at http://cyberlaw.stanford.edu/blogs/cooper/archives/Cable_mergers.pdf
*A description of the license can be found at http://creativecommons.org/
The author may be contacted at http://cyberlaw.stanford.edu/blogs/cooper/ 

or (301) 807-1623. 







